	Imagine you’re scrolling through social media and you come across another business - using a name that looks almost identical to yours. It’s the same industry, the same target audience, and they’re out there, marketing, building a following, maybe even ranking in search results. Your first reaction is probably some version of: “Can they do that? And what can I do about it?” Today, I want to answer both of those questions. If you have a registered trademark and somebody else is using a confusingly similar name or mark, you have real options. And knowing what those options are - and how to use them strategically - makes a big difference in how this plays out. 


